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STRATEGIC THEME: DELIVERING UNIQUE EXPERIENCES

RELEVANT, ENGAGING
AND INSPIRING

192,456

people visited four major ticketed exhibitions
highlighting the environmental impacts of climate
change and three small-scale exhibitions
celebrating Aboriginal art, culture and language.
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FIRST NATIONS
PERSPECTIVES

Embraced truth-telling and First Nations-led
storytelling through the exhibition A Little
Bit of Justice: The Drawings of Charlie
Flannigan, and a screening and Sprigg Salon
panel showcasing the short film Close to
the Bone, co-directed by Dr Jared Thomas.
Drawing on the Museum'’s collections, these
stories explored histories of violence and
injustice that are still being felt today.

ACCESS AND INCLUSION

* Held four relaxed, sensory friendly events
supporting access for people of all ages
who have extra sensory requirements.

Created audio descriptions for the
Relics: A New World Rises exhibition
to enhance the experience for blind and
vision impaired visitors.

IMPACTFUL LEARNING

23107

students of all ages were welcomed
to the Museum including 3,700 from
regional schools.

Launched the Museum’s Virtual Classroom,
supported by Beach Energy, reaching over

180 students

in the first session and connecting participants
around Australia.

OUTCOME

/386,064

people visited the South Australian Museum
in person.
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STRATEGIC THEME:
AMPLIFY STORIES

DYNAMIC AND DIFFERENT

9,250 people

engaged in the Museum'’s three adults-only
Night Lab events and two family-focused
Block Party events, communicating scientific
themes in a fun and interactive environment.

Collaborated with a range of festival partners
including llluminate, Adelaide Fringe, Feast,
History Festival, South Australian Living
Artists (SALA), Tarnanthi, Nature Festival,
Wellfest and Dream Big to present innovative
programming to a wide range of audiences.

EXTEND REACH

241,000

people attended the Museum'’s touring
exhibitions and activities throughout Australia
and world-wide including Spain, China, Vanuatu
and South Africa.

Utilised the Museum's strong social media
following to engage and empower members of
the public to capture information and provide
important records of the large number of marine
and freshwater species impacted as Murray
River flood waters emerged at the coast.

SHARE KNOWLEDGE

e Storytime in the Museum, targeted at
3-5 year olds and attended by 200 people,
celebrated First Nations Authors during
National Reconciliation Week.

* First Nations astronomy knowledge was
included as part of the Australian Geographic
Nature Photographer of the Year Education
Evening in 2022 where astrophotography
entries from the competition were
used to start conversations about First
Nations people as the first scientists
and astronomers.

OUTCOME

Significantly increased number of social media

followers on Facebook, Instagram, Twitter and LinkedIn
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STRATEGIC THEME:
EXPANDING KNOWLEDGE




STRATEGIC THEME:
ENHANCE COLLECTIONS

5,316 digital images of objects and 53,479
individual items were added to the digital
record database.

692 items were added to the collection and
4,742 individual items or specimens were loaned
to institutions world-wide.

The Museum responded to 158 requests for
access and use of the Archive collections and
248 family history requests.

Aboriginal ancestral remains were returned
to Country and reburied by the Narungga,
Wangkangurru Yarluyandi and Far West
Coast Peoples.

Through repatriation and access to its archival
material and collections, the Museum helped
reconnect First Nations people, children and
young people to family, communities and culture.

DONOR SUPPORT

The Museum is grateful to its philanthropic and
corporate supporters who generously contribute
to the development and growth of the Museum'’s
programs, exhibitions, research and collections.
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Atkins Photography | Australian Geographic | BANTA |
Beach Energy | Coral Expeditions | Hotel Indigo Adelaide
Central Market | IAS Fine Art Logistics | Melba's Chocolates |
Metal Manufactures Pty Ltd | Ord Minnett | ReAmped |

S Cocks & B Robinson | Gerard McCabe Jewellers | P & P McKee |
D McLaurin | H MacLachlan & F MacLachlan OAM | R Ryan AO

& T Ryan | A Simpson & M Simpson OAM | P Sutherland, OAM &
M Sutherland OAM | A & J Strickland |

Anonymous | M Beresford | T & J Brown | D Costello |

D & J Day | C Eddy | S Edwards | Estate of the late | J McDermid

| D & T Finnegan | P Godfrey | F Gunner | T Hamilton-Smith |

M Harry | Hill Smith Art Advisory | In Memory of Dr Wendy Wickes
| D Laidlaw AM | K& S Langley Fund | J Lyons | L Mahar |

M Manning | Mawson Trust | C McGregor | J McKay | S Miller AM |
N Linke | L & R Owens | Probus Club of Melbourne | D Ranck OAM
| J Sarre-Smith |V & J Schuppan | A Simpson & M Simpson OAM |
S Sutherland | J van Mourik | The Waterhouse Club | B Wibberley |

As well as the hundreds of individual donors whose generous
contributions supported the South Australian Museum.




